[The idea of a healthy city and the advertising of Malaga].
Malaga was advertised as a therapeutic place for tuberculosis since the central years of the 19th century. However, this offering of Malaga as a health resort was opposed by certain foreign authors, who pointed to its exceedingly poor sanitary conditions and its high mortality rates. The need for urban hygiene became stronger due to the social variety of the urban structure and the economic turn-of-the-century failure, and helped to the triumph of the idea of social regeneration through the implementation of sanitation.